
forest 3900 chair .....red means media tool (literature)
(every big timer owns life by evolving and changing)(EBTOLEC)

start with the media tool in your hand

enthusiasm- We must start with the literature in our hand. So let’s just say...”Doctor...this is the 3900 chair media tool”  “  ...Forest-.... I get a positive feeling every time I talk about Forest! Everytime I see the infamous ‘Hank’....he just..has such positive energy. He played in the NFL! He loves cars! Forest is all about metal! color! simplicity!....

........(Enthusiasm........creates momentum!!!!!!!)

bandwagoning- (trending) “through the down economy....Forest grew. 20 percent per year.... “ 

The 3900 chair is now one of the top 5 chairs in the industry. The 3900 is one of the fastest growing chairs because it is the best value out there. 

(hear the trendiness of Forest....get on the bandwagon!....get on the train)

testimonial- this is where we must bring up another Dentist who has Forest and likes it.

(scientific studies show....people want to know about how their tribal, opinion leaders feel) Testimonials have an enormous impact on the art of influence. Testimonials are crucial.

Objections handled before hand.. (YOU bring them up first) Bring up the objection and then squash it....  “many doctors when looking at Forest sometimes have concern because they are not familiar with the brand name.......but once they go through every detail of what Forest offers...they realize that Forest’s simplicity is what makes purchasing Forest such a low risk proposition.” Forest is now one of the top 5 or 6 chair manufacturers in the dental industry.

another objection- Folks often see Forest at the shows and worry that it is going to be too expensive. The color is FREE!  brand strategy- “affordable excellence-designer friendly”.....say the brand strategy over and over.....as many times as u can remember.....(Doc the chair is under 6 grand)

(L)Features and Benefits that Count....the “L” is for literature. This is not a leave-behind. Leave behind’s are what we call mediocrity. The Literature is a point-of-sale media tool. In this step, open the literature and point out features that really matter! double articulating headrest for short folks or old folks. narrow shoulders for access. wide back for support. hydraulic lines rated at 1500 pounds. chair lifts 750 pounds easily. all metal back. positive lock mechanism on the arm rests. ultraleather is standard.

-plush upholstery standard, chrome-pinch headrest, stainless armrests, robust engineering.....(Hank pounding his hist now.....) open the literature piece.....speak slowly and let the Doctor have a moment of silence to behold one of the nicest pieces of literature in the dental business. more features: glove-soft ultraleather, side back-but narrow shoulders, 2-tone upholstery option. Now...look at the back page of the pamphlet! First class stuff. (for this part of the presentation to go well.....you MUST practice. You must take a highlighter to one practice-piece of literature. The presentation must flow perfectly through memorization and practice. Hard work.....unique effort...avoiding mediocrity. The 7 keys guiding us away from that “leveling-off” “mediocre” performance! Remember.....Literature is a MEDIA TOOL- not a leave behind!

Exclusiveness- Forest is the only dental chair in the industry where you can choose from 9 different powder-coat colors. Forest is the only dental chair that is so well built, looks so good....and yet is still at an affordable price range. “I love Hank’s brand strategy...Affordable Excellence-Designer Friendly” The ONLY dental chair with a wow factor. Big brand features....under 6 grand.

Close (with Contrast)...Bring the quote!..give the Doctor a chance to buy it! Give him that chance. If not...give him(her) a chance to say he’ll buy it. Give him a chance to say NO. Studies show if he tells you no, he now feels obligated to making it up to you somehow. Thoughts on contrast: Ask the Doctor to buy one for every room. this way we can retreat to a 1 chair sale. Make sure the Doctor is somehow exposed to a higher number. So the the Forest number is in “contrast” to a higher number...

Here you go: “Doctor Smith, there are popular chairs that sell for 9800 bucks. The retail on the 3900 is 7390..........here’s your quote....see here...$5927.00. 5 year warranty.

You want to put one in every room?


